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Logo & Logotype

Overview

The Hermes Business |dea brand features a unique and
creative design, consisting of the letter "H" with curved lines
and symbolic wings. These wings, which symbolize flight
and movement, are inspired by ancient Greek mythology
and the figure of Hermes, known as the messenger of the
gods and a symbol of speed, intelligence, and
communication. The combination of these elements
symbolically represents values such as dynamism, creativity,
and inspiration, which likely reflect the goals and vision of
the Hermes Business Idea company.

The colors used in this logo range from pink to purple,
designed as a soft and fluid gradient. Pink conveys a sense of
creativity, energy, and excitement, while purple refers to
concepts like innovation, deep thinking, and forward-
thinking. This choice of colors reinforces a message of power
and inspiration while also adding a modern and progressive
dimension to the logo.

The selection of a classic and legible font for the logo text
conveys a sense of trust, credibility, and professionalism. The
harmony between the graphic and textual elements of the
logo creates a balanced blend of creativity and formality.
This design, while simple, communicates strong and
effective messages to the audience, emphasizing new ideas,
forward movement, and impact in the business world.
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Construction

The logo and its typography are designed with the aim
of maintaining security, simplicity, easy accessibility, and
relatability to the public. Both elements are created in a
very simple and geometric style. The structures and
elements are designed in such a way that they ensure
clarity and consistency across all visual representations
of the logo.
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Clearspace

To ensure that logo and elements are clearly visible,
surround them with clear space that is free of type,
graphics, and other elements that might cause visual

clutter. Minimum Clear space around the logo is equal to
one H Unit.
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Background Color

It is preferred to use the two-tone logo most of the time. 23 -39 o3laial S 93 el jl LBgl iy 68 Gl Gl g 2u
When the logo is placed on a color other than white, use oSl s 198 1 o5 pSim0 5148 Suiw I jué bS5 69,y ool oS L=blgo
the following guidelines. o ) ) ) S
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Logo Scale

The logo design is such that it performs well at any size ol Lwlio 3 pSloc SiueBgo g plw jo > 68 Cuwl (5920 60 6l ol 4b
and in any position. When resizing, it is important that oo jgb au eciigylin g 6olin 6-S Ciwl pego jolw juuss plSas . subb
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The minimum size of the logo for displays is 79.5 PX, and ol 2/8 CM Gz (sl

for printing, it is 2.8 CM.
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Logo Guidance

To maintain the integrity of the Tapsi logo, and maintain
the brand consistent, please do not misuse it. Some of
the incorrect uses are listed below.
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Do

Use the visual symbol with the English
or Persian text alone appropriately.
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Don't
Do not rotate elements.
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Do

Use the full visual symbol with the
Persian text above and the English text
below.
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Don't
Do not stretch the logo!
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Do

Use The Tapsi sign only for icons,
avatars and small areas (e.g. Favicon).
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Don't
Do not deconstruct logo elements.
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Do

Linear lockup is primary. Use it most of the
time in cases of communication and
composition.
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Don't
Do not use effects on logo.
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Partnerships

In co-branding cases, when pairing the Tapsi logo with a
partner, the space between the logos should be equal to
two H-Units. The separating line between logos is two H-
Unit high, vertically aligned center with logos.
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Placement

In cases of creating a composition, The Hermes logo or
sign should be placed in the top-left corner for English
and top-right corner for Farsi materials.
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Headline will be inserted here.

Headline will be inserted here.
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Placement

For media icons, Hermes sign goes on a container. Use
purple for containers and white for the sign. Media icons
are an exception to the clear space guidelines; use half of
the H-unit for clear space when using for app icon, social
media icon and any profile signage.
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Color

Overview

For Hermes, the color purple and its products are key
elements of the brand's identity, symbolizing
authenticity, innovation, and creativity to create
distinctive and trust-building experiences. This color,
along with the secondary palette, enhances the brand’s
visual consistency and messaging across all media.
Purple, by evoking a sense of depth and uniqueness,
clearly conveys the brand's values and strengthens the
connection between the audience and the brand. This
harmonious use of color leaves a lasting and unified
impression in the mind.

Primary Brand Color

The purple color spectrum, inspired by natural elements
such as luxurious violets and mesmerizing sunsets, is
widely used as a strong identity in branding and
marketing. Purple embodies qualities of brand
personality, like Hermeés, such as innovation, elegance,
and deep mental connections. It has the power to create
distinction and build trust in the minds of customers,
making it an ideal choice for luxury and creative brands.

Hermes Business Idea
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PANTONE PANTONE Rub. Red 44.03

PANTONE Pro. Blue 12.37
PANTONE Black 4.85
PANTONE HD Ext. 38.75
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Secondary Brand Color

The secondary palette contains a variety of colors to keep bl 685 Ll3s g wlald 5o Cuwegiio §laS ) Jobid s 5eugsls by
things fresh and interesting. Lean on these colors more 339315 3959 35 I GaLST oS (J3loj LaaSs ) oyl jl 63laiawl .35
frequently when brand awareness is high, or on -390 50 6o gi 33 Wlbli | glgize jSus g wlSe s jlw jugual

illustrations, photography and other secondary
communication contents.




Usage Proportions

To ensure simplicity and ease of use for the product and G ol 1o bl jolie g Jgrazo |l oslaiwl Sisly g Sobw gl
brand communication elements, follow this color usage Szl s b (Deep Pink) S5 50 53)gu0 S5 . 3uiS (59 juy S5l oslasiwl
ratio. Deep Pink should play a role in key brand 151585 (59 0L T (503wl S 3l aibils by 35 s (53US juolic g
moments and elements—use it sparingly and avoid

overuse!

Color Guidance

The Hermes brand should be bold, approachable, and Jl o2 Bl 530 g (ozbaw 63 (3L w35 g (503 50 ¢ g Sub Loy S
captivating—not shallow or amateurish. Here are some ol ol 631 148 S I eslaiwl glasulo
key don'ts for using color.
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Headline will be Headline will be

inserted here.

inserted here.

Don’t Don't

Do not use too many secondary colors in one compositions. Do not use colors other than black, gray or white for texts.
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Headline will be
inserted here.

Headline will be
inserted here.

Don't
Do not use the tram effect in the background.
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Variations

A Simple and flexible grid system is defined for different
ratios and layouts according to content and needs. Three
main composition options are defined for Farsi or
English layouts: Full-Bleed, Left/Right Bar, Extended
Left/Right Bar.
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Headline will be
inserted here.

Don't
Please use images with a minimum resolution of 300 pixels.
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Bar system for horizontal composition.
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Extended bar system for horizontal composition.
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Full-bleed system for horizontal composition.
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HERMES
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Bar system for vertical composition.
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Extended bar system for vertical
composition.
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Headline will be inserted here.

Headline will be inserted here.

Full-bleed system for vertical composition.
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You are free to put typography on top or bottom of the page base on the needs.
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